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Abstract: China has long been an economic powerhouse, known for its massive manufacturing 

capabilities and strong export-driven growth. As the world’s largest exporter, China’s ability to 

continually adapt and improve its export potential is crucial for the nation’s sustained economic growth. In 

recent years, the Chinese government has introduced several key strategies to further enhance its export 

potential. This article will discuss those strategies and explore how they contribute to China’s continued 

success in the global marketplace. 
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China has become a major global player in trade as a supplier and as a market. China has been the world’s 

largest exporter of goods since 2009 [1]. China is the biggest export destination for 33 countries and the 

largest source of imports for 65. However, trade exposure to China varies substantially by region and 

sector. China has a disproportionately high impact on specific regions (particularly those close by) and 

sectors, notably those with globally integrated technology chains, and resource-exporting sectors for 

which China is a big market.  

 
Figure 1. Share of exports in gross domestic product (GDP) in China from 2000 to 2022 [2]. 
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Exports have been a key driver of China's economic growth and have contributed significantly to its rise 

as a global economic superpower. Exports accounted for almost 17-34% of China’s GDP over the last two 

decades and have been a major driver of the country’s economic growth. To ensure continued export 

growth and cement its status as the world’s factory, China uses a strategy that includes the following 

aspects: 

1. Diversifying Export Markets 

One critical aspect of China’s strategy to increase its export potential is diversifying its export markets. 

While the United States and Europe have traditionally been China’s largest trading partners, they are also 

becoming more protectionist in recent years. As a result, China has sought to expand its trade relationships 

with other regions. 

 

Figure 2. Major export markets of China (2022) [3]. 

By 2022, China mainly exports its products not only to the USA and Europe, but also to ASEAN 

countries, which has become China’s main export partners. 

Through initiatives like the Belt and Road Initiative (BRI) and the establishment of free trade zones, China 

has been able to facilitate new trade partnerships and investment opportunities with countries in these 

regions. This diversification not only helps to reduce China’s dependency on traditional markets but also 

opens up new opportunities for growth.  

2. Moving up the Value Chain 

Another important aspect of China’s strategy to increase its export potential is moving up the value chain. 

Historically, China has been known for producing low-cost, low-value-added goods. However, the 

Chinese government has recognized the need to transition to higher-value-added products and services to 

maintain competitiveness in the global market. This shift involves upgrading technology, fostering 

innovation, and investing in research and development (R&D). 

Chinese companies have increasingly focused on developing and manufacturing high-tech products such 

as advanced robotics, electric vehicles, and telecommunications equipment. In addition, China’s “Made in 

China 2025” initiative aims to transform the country into a global leader in high-tech manufacturing and 

innovation [4]. 
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3. Enhancing Trade Infrastructure 

Improving trade infrastructure is another critical component of China’s strategy to increase its export 

potential. To this end, the Chinese government has invested heavily in transportation infrastructure 

projects, such as ports, railways, roads, and airports. These investments are designed to facilitate the 

efficient movement of goods both within China and to international markets. 

The Belt and Road Initiative (BRI) is a prime example of China’s focus on enhancing trade infrastructure. 

The BRI aims to connect China with countries across Asia, Africa, and Europe through a network of 

infrastructure projects, such as railways, ports, and highways. This ambitious initiative is expected to 

significantly improve regional connectivity and facilitate the flow of goods between China and its trading 

partners. 

4. Strengthening Intellectual Property Rights (IPR) Protection 

China has long been criticized for its weak intellectual property rights (IPR) protection, which has led to 

issues like counterfeiting and piracy. In recent years, the Chinese government has made concerted efforts 

to strengthen its IPR regime, both to attract foreign investment and to support its own domestic industries 

[5]. 

Key measures have included revising patent, trademark, and copyright laws, increasing penalties for IPR 

violations, and improving enforcement mechanisms. These efforts have not only helped to improve 

China’s reputation in the international community but also supported the development of its high-tech and 

innovative industries. 

5. Fostering Domestic Consumption 

Lastly, China’s strategy to increase its export potential also involves rebalancing its economy toward 

greater domestic consumption. 

By creating a more robust domestic market, Chinese companies can reduce their reliance on exports and 

better withstand global economic fluctuations. 

To encourage domestic consumption, the Chinese government has implemented measures such as tax 

reforms, increased social spending, and infrastructure investments to support consumer spending. By 

fostering a more balanced economy, China can better position itself for long-term export success. 

In conclusion, China’s strategy for increasing its export potential is multi-faceted and involves moving up 

the value chain, diversifying export markets, enhancing trade infrastructure, strengthening IPR protection, 

and fostering domestic consumption. By adopting these strategies, China is well-positioned to maintain its 

status as a global export powerhouse and continue to drive economic growth.  
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