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Abstract: The process of fundamental reform, liberalization and democratization of all spheres of
society, which are being carried out in the world, find its expression in all the sectors of the national
economy in bright. It is becoming more and more important in modern management from clinical
depression to the metho to introduce agriculture to increase the production of products that are
passing through the country of incoming foreign currency in the competitive market and to export
abroad the world I have not. In the world economy, the increasing volume of production of
agricultural products is of greater economic and political importance for countries, not only for self-
sufficiency, but also for export, as well as for the country. The increase in volume leads to the
improvement of the product to the foreign market deliveries of the economic and social situation in
the agro-industrial complex (asm) and the related sectors. Today, the world market of trade in fruit
and vegetable products 205 billion dollars is upon us.

Keywords: Fundamental reform, Liberalization, Democratization, National economy, Modern
management, Agricultural development, Production increase, Foreign currency, Competitive
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1. Introduction

The modernization of the asm network in the world, the market network service
provider on the basis of the principles and mechanisms, the joints of the structures and
activities[1], the development of infrastructure for agricultural commodity producers on
the basis of the organization of the service provider system expand the range of
agricultural products, fruits and vegetables, melons and other products production and
export has perfected a system to create opportunities to make them comfortable. "He has
created many opportunities for you to export agricultural products. We need to step out
of the new content we are the export of agricultural products"[2].

Uzbekistan's strategic development at new products to increase the export potential
of the country's agricultural cultivation, improvement of the system is defined as one of its
priorities. Through intensive development of agriculture in the program at least 2 times
increase in income of farmers and the scientific basis of agricultural production to deliver
at least 5 percent annual growth. Paper products, fruit and vegetable cultivation and
development intensive gardens and greenhouses multiply 2 times 3 times in the area, come
to 2024 export capacity of 3.5 billion us dollars raise identified as priorities. The export of
agricultural products in uzbekistan, the main direction of support by the state and has high
profitability of agricultural field crops field crops for export diversification is from.
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The export of agricultural products from foreign scientists alchiana the problems of
improvement of system a., E. Bem-Baverka, Dj.Gelbreyta, M Djensen, M. Djonstona, E. G.
Emelyanova V. Leontev R. Lukas, A. Maslou, U. Meklinga, Dj.National Nayti F., V.
Oykena, O. Uilyamsona, Dj.Xik if Shumpetera Y., K. yang lain error studies are conducted.

Export of agricultural products to the Russian scientists who conducted scientific
and applied research on the problems of improving the system Avdashev s. b., A. Ariskina
V., Afanasyeva e. v., p. a. Balashova, n. f. Vernigor, s. a. Gribovskiy, p. m. Gritsenko, V. P.,
Zotova, Kozhevina o. v., v. n. pape arlo, v. v. Pechenkina, e. a. Protsenko, Yu.M. Rogatneva
V. F. Stukach, In I. A. Suchkov, V. P. Teplovoz, A. Ya. Trotskovskiy, v. a. and others
Chertova can bring.

Export of agricultural products in the republic of uzbekistan for the improvement of
the system of scientific-theoretical and practical aspects of our scientists from republic
salimov, t. b., a. s. yusupov, N. Xushmatov, Botirova D. Xakimov R. A. Abduganiyev, Aliev
Ya., Inomjonova F. A, M. A. Kodirov, Axmedieva T. A. Muxitdinov U.s. Nazarova F.,
Raximjonov R. B., H. L. Turg'unov, Xushvaqtov Hasanov S. H. Sh.T., Sirojiddinov K. L., R.
Siddiqov, Murodov Ch., Isamiddinov m and can show others dahldor to this area of
research works.

2. Materials and Methods

Dissertation research results of scientific research of the work completed higher
education institution associated with the plans. Dissertation tashkent state university of
economics scientific-research work according to the plan of F n-1-80 "the development of
society, state and law theory, the competitiveness of the economy on the theme of" the
project was carried out in the framework of the fundamental.

3. Results
Table 1. Indicators of production and export of products in Uzbekistan in 2024.

The total | Including LT Iﬂcluafing I
volume of | in special share of | Export special n export
Product production | districts special (thousa | regions | of special
hipe (thousand | (thousand regions in nd for export | districts
tons.) tons,) cultivation tons.) | (thousand | shave (%s)
oms. ons. %) tons,)
Vegetables 368.8 268.8 72,8
128420 67830 52,80
Legumes 195.5 150,6 77.03
Fruits 3693 288.6 78,15
3429.0 1815,0 53.00
Dried products 178,0 1419 79,72
Grapes 1926.0 1142.0 54,00 1549 126.6 81,73
Dried fruits 24220 7930 54,00 10,9 6.1 53,96
Total: 20618.0 105330 51.1 1277, 082.6 76,92

Resource: “Uzbek food store” based on the report data of the Private Enterprise.
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The results of research the purpose of the export of agricultural products on
improvement of the system of scientific-theoretical and practical proposals,
recommendations will be developed.

the country’s technological, labor, natural and other

resources of the world, global cooperation relations in
the structure to use the chanceof the world.

Eksport activities organize to and out increase to be
Resource necessary 1s muvozanatlashtinlgan gross resources
approach collection.

World market resources development achieved at the level
of the economic system competitive with the goods,
technologies and sertices that work out of the ability.

Dynamic Not only balanced resources package, but certamn of a

» country’s foreign economic structural part of the fimctioning
appr oach and 1ts development level 1s enough (effective performance
for) protiding management of the system availability.

The economy of the resource base and the condition,
certain of a country’s scientific-technical, industnal,
socio-economic development with provides, this direct
export high rate to achieve the opportumty 1t gives.

The result - based | Work out of competitive goods and services in foreign |
approach - markets sell the ability to

| Export to competitive products and service, create and |
work out, them foreign markets, production and

services are provided much needed level provide.

v

Picture 1. The picture of "export potential" different approaches to determine the
terms[3].

Research objectives:

o the export potential of agricultural products and the conceptual basis of
support by the state to taqdig;

o The present level of agricultural development in the republic of uzbekistan the
analysis of the dynamics of the network and export;

o the export of agricultural products, system issues and identify opportunities
taxditlar his lesson;

o Export-oriented agricultural products the points of the algorithm and evaluate
it rating methodology development;
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. The concentration of exports of agricultural products processing and sales
agrologistik cooperation as an important element of the scientific basis of the effective
centers;

. The export of agricultural products in the republic of uzbekistan and to
develop recommendations for improvement of the system of proposals for the priority
areas.

Research facilities research facilities of the manufacturer that exports of agricultural
goods agricultural products, economic activity is. The subject of research and it support to
export agricultural products by the state in the process of which face the economic
relationship. The results of the research methods. Dialektik in the process of research,
systematic, integrated and synergistic approaches, economic, logical, scientific abstraksiya
analysis and synthesis, induction and deduktiv management, comparison, synthesis, and
method from the table.

The orgamizational and economic potential - the state agranan policy of the
s purpose and functions that work to out and out to increase, the state - by -
regulated in the method of use and others.

Personnel potential - export of order out increase to personnel potential: rural
economy work out of persomnel potential foreign economic activity

specialists
| Natural resources potential of - natural-climatic opportunities for optimal
use: the country’s economic-geographic location, sales, market location,
natural resources, potential size and features, transport mfrastructure
development level.

Bioclimate potential - the rural economy of the plant heat and moisture with
provide you

Innovation potential - mndustnal, rural economic and scientific-techmical
organizations, higher educational institutions, mnovative options, mnovations,
create, current to and commercialization process of the organization to.

The region's export potential

‘ork out potential - industry competitive product work out determines the
mmdustry and the rural economy work out of content, their development
dynamucs features.

Marketing potential — the country of the market formation and development,
international market out opportunities to identify, national and intermational
~® standards based on the standardization of system to use, complex information
system formation.

Investment potential — the country 1sm a favorable mnvestment chimate, foreign
»| Investment attracting in state orgamzations of the help

Picture 2. The components of the export potential of agriculture in the country[4].

Thus, a certain territory of the export potential of agriculture in the country, located
in the border of the economic factors of production and export by the state social support
system achieved the level of development of production and delivery of products
proceeding from certain competitive in foreign markets is the ability to express. The
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quantitative aspect from this export potential external competitive products to the market
at a certain time interval is determined by the number of network structures that are able
to produce and sell[5].

To participate in the export of agricultural products in the national economy,
stimulating stimulating factors include the following:

o to increase the effectiveness of the use of natural resources and division of
labor;

o lowering of the level of unemployment;

. Increase the level of competitiveness of the asm network;

J increase the investment attractiveness of the network for local and foreign
investors;

J to drive economic growth and improve the national economy appear to be of

the configuration;

J state of payments the balance of improve[6].

Rural farm products export support
measures

! l

Financial Non-financial

' I

- loan guarantees support;
- insurance ofthe pros;
-grants and are subsidized

- consulting and information support;

- legal assistance;

- technical assistance;

- educationl support;

- sales of the market study;

- exhibition support;

- national and regional brandy earlier push;

- magazines, booklets and other publications to
have.

Picture 2. Measures to support the export of agricultural products in foreign
countries[7] .

Special attention is paid to programs aimed at reducing risks in agricultural
activities (Agrilnvest, Agrilnsurance, AgriStability). Under these programs, which are
implemented at both the federal and regional levels, farmers are entitled to compensation
for crop loss as well as risk hedging. Regional support for the Agro-Industrial Complex
offers its own independent export development programs, which can be implemented
independently of the Ministry of Trade and implemented directly with the support of the
regional government. These projects mainly provide non-financial support (consulting,
market analysis, business diagnostics)[8].

The results of research to practical results, the following consists of:
J Empirical studies of the market of agricultural products, organic agricultural
products on the basis of a comprehensive research has developed the concept of the

modern. by the author of the "organic agricultural products" and "food market", "food
market ekologiyalashtirish" like new systematic scientific concepts definition offered is
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and has formed, of them, the other type products and local market group, differentiating
the main features that identify it;

o perspective directions of support by the state of export potential of agricultural
products were given on many, including: subsidiyalash the transportation of agricultural
products; transport preferential tariff setting on a permanent basis; mintaqada load yield
the Agrologistika the center of creation; the refrigerator barns build and them upgrade to
the cost of a portion of the cover and rural economic iahsulotlarini re - processing
enterprises of the construction for investment preferential tariffs provide to; foreign offices
of a network of development and expansion, and the export of enterprises, representatives
of training and re - training; rural farm products export duty to zero to fall;

J To export agricultural products to the kneeimi the world of experience,
analyze to and it takommillashtipof work creepingsiy directionpaccounted for ochib
givework on the basis of national rural agriculture products export to the system of
institutional design model of the classification of methodological approaches to work out.

4. Discussion

"Foreign trade" when you say you have access to get paid from one country to
another, that is, import and is paid to get out, that is, which consists of export trade is
provided. The world in all the countries hak paid for the goods turnover is the sum of
international trade as it is referred.

Rural farm products market is quite wide comprehensive understanding is it food
market and material-technical resources, land and capital, labor and scientific-technical
products in the market consolidates. Its own originality to this demand and offer sufficient
at a level that is flexible at that, this rural farm products, low price elastic with is based on.

Rural household products - use caller out of pull last to the consumer, the range of
actions an effective system to ensure rural household products market structure rendered
the development of the most pressing issues is. Of the state in front , standing strategic
objectives of the one that export development, its structure has a high added value in
having products share and local products to the world market competitiveness, the level
of increase is.

5. Conclusion

The country's rural economy, the export potential, in this particular time range in a
foreign market competitive products to work out and to sell it possible that network
structures , the number of by is determined. Export capacity to increase infrastructure
(markets, logistics, manufacturing , production, re - work) a large amount of investment
to enter the require will, that while the network state by support whether actual determine.

Our opinion is that the rural economy of the state by support this -the state of rural
area sustainable pace with the development, the country's food security and export
capacity strengthening, rural population, employment, life quality and wellbeing boosting
as well as in social-ecological situation improve in order to done , which is administrative-
organizational, regulatory and legal, economic, socio-environmental and institsional in
character measures system consists.

Market economy of the developed countries, rural, farm products the export of the
state by support mechanisms are very diverse they are, economic and organizational
support on the instrument is based, this while its in turn , World trade organization norms
and rules to fit comes.

The export support of foreign experience analysis to result in uzbekistan third
conditions in rural farm products export to the system support the following
muasasalalarni improvement should be:

J short, medium and long - term export contracts, political and financial risks
insurance;
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. exporters exporting of contract fulfillment with associated damage insurance;

o foreign markets of the study the purpose of export of the companies employees
of foreign and international exhibitions to the participation to the related costs of a part of
the state by covered give;

. foreign markets access to go on international agreements of the conclusion for
the spent of the costs of a part of the state by covered give;

o export the companies from foreign abroad offices, shops and the organization
of a with associated costs of a part of the state by covered give;

o free fruit and vegetable in the economic territory of the organization to be and
to them, legal, organizational, economic benefits to give;

o business activity now started organizations and investors for fruit-Sabzvot
products export indicators, export to principles and customs of their declaration to fill in
order information portal for the work to start.
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